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Abstract 

 

Certain economic theories have focused on identifying explanatory variables and their impact on Foreign 

Direct Investment. The current literature on this topic is limited and primarily based on case studies that 

focus on how the creation of an Investment Promotion Agency affects the Foreign Direct Investment inflows. 

This document intends to provide more robust empirical evidence of the impact of establishing an Investment 

Promotion Agency, with the intended goal of making specific policy recommendations. 
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